{
- CdllFire
GOLD’S GYM WENATCHEE, WASH.

SMS Broadcasting and keywords from CallFire help a
small Gold’s Gym franchise reach one month’s worth of
membership sign-ups in one day.

As sales and marketing director for the Gold’s Gym in Wenatchee,
Wash., Katie High had used CallFire’'s Voice Broadcast feature for
several years to send renewal notices and alerts about upcoming
events, such as the Gold’s Gym Challenge.

Since CallFire’'s interface allows such easy access to all its
features, Katie thought it would be beneficial to try a quick
one-day promotional push for members using other products such
as SMS Broadcast and Keywords.

With a goal of bringing in “20 to 25, at most” new members,
Katie devised a two-pronged plan of attack. Use CallFire, in a new
way, to:

+ Send texts to current members, offering free enrollment for
their family and friends offering free renewals

« Rent the keyword “GOLDS"” and offer members 75 cents off all
protein drinks if they respond back with it to short code 67076,
thus “opting in” to receiving future text messages from the gym

So she composed a text message, uploaded her list of contacts,
and sent them out at 9:30 a.m. Doing so, she says, was “Super
simplel”

By the end of the day, Gold’s Gym had 82 new memberships and
over 200 opt-ins to its text-marketing list. The gym had averaged
88 sign-ups — per month — from July through September. With
this one day promotion, Katie was able to understand the efficacy
of SMS Marketing and see the results first hand.

“All of our employees were super excited,” she says. "It was just an
all-around fun day, and everyone worked hard to make it
successful. When we do this again, I'll staff better!”

RETURN ON INVESTMENT (ROI) $15,198%
COST OF CAMPAIGN: $254

$7,554%
$1,259%

1 MONTH 6 MONTHS 12 MONTHS
$3,198 $19,188 $38,376
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CLIENT
Gold’s Gym

CHALLENGE
Increase membership sign-ups

SOLUTION

Use SMS Broadcasting and
Keywords to spread the word
about a membership promotion

RESULTS
82 membership sign-ups in one
day; ROl of 1,259 percent

WHY CALLFIRE?

Extremely user friendly,
cost-effective and efficient
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